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ABSTRACT: Globalization and technological advancements have influenced interpersonal 
relationships and cultural development. A plurality of adaptations occurs among individuals. 
Within this context, the present study aimed to understand how music, within a sociocultural 
framework, relates to the origin of generational transitions. For this purpose, a Thematic Analysis 
was conducted based on the survey of the main music hits worldwide during the current century. 
Finally, it was observed that music emerges as a tool for social cohesion; however, it also has the 
capacity to generate conflicts and social antagonisms. 
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A influência da música e as transições geracionais: um estudo sociocultural  
 
 
RESUMO: A globalização e os avanços tecnológicos influenciaram as relações interpessoais e o 
desenvolvimento cultural. Ocorre uma pluralidade de adaptações entre os indivíduos. Nesse viés, 
o presente estudo visou compreender como a música, dentro de construção sociocultural, se 
relaciona com a origem das transições geracionais. Para isso, foi realizado uma Análise Temática a 
partir do levantamento dos principais sucessos no mundo da música durante o século atual. Por 
fim, observou-se que a música surge como ferramenta de coesão social, entretanto possui 
capacidade de gerar conflitos e antagonismos sociais. 
 
Palavras-chaves: desenvolvimento humano; envelhecimento populacional; música; relação entre 
gerações. 
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Introduction 

Given generational changes, adjustments to lifestyle in society are also observed, both by groups of 
people and by single individuals. As analyzed by many scholars, the interrelationship between cultural 
practices, the physical and social environment shapes the journey of the formation of the being. This 
complexity not only reveals the essence of culture, but also uncovers how its nuances deeply impact 
personal evolution, revealing a unique path of influence and transformation (Fontana; Laurenti, 2020). 

Using globalization processes as a focus for the evolution of society, the impacts on this cultural 
identity are considered. In the definition of modern society, permanent changes at high levels of constancy 
and speed are pointed out, fostering generational accumulation, since the evolution of concepts and ideas 
occurs in an accelerated manner (Hall, 2023). 

Faced with modifications of daily life, family experience and cultural approximation, the influences 
of globalization and technological advancement are undeniable, since today’s communication and 
information media allow a wide possibility of content search (Foletto, Fiepke and Wihelm, 2018), and 
according to Roza (2020), the most relevant point of the current era is the indispensability of the digital 
nature involved in the search for information and the promotion of knowledge. 

Despite advances in contemporary society, one can point to aging as directly proportional. In 2022, 
according to calculations by the Brazilian Institute of Geography and Statistics, in Rio de Janeiro and Rio 
Grande do Sul, it was possible to point out that there are 80 elderly people for every 100 children aged 0 to 
14. With this, it is inevitable that the worldview and socialization of such individuals on a large scale change 
(IBGE, 2022). 

Considering globalization and the process of cultural dissemination, the concept of music comes into 
play. It plays a vital role in the socialization process, transcending cultural boundaries and providing a 
platform for expression and human interaction. As highlighted by Blacking (2007), music is not only a primary 
modeling system of human thought, but also a powerful form of social action. By participating in musical 
practices, individuals not only reflect their identities and values but also build and reinforce social bonds. 
Through music, people find ways to connect, share emotional experiences and transmit symbolic meanings, 
thus contributing to cohesion and social integration. Music is more than a simple form of entertainment; it 
is a fundamental means by which human beings construct and negotiate their collective identities, 
promoting coexistence and mutual understanding. 

Considering the technological impacts over the last decades and how they influenced the formation 
of the contemporary world, there is a demand to adapt increasingly to the concepts already mentioned, 
taking into account the need to insert oneself into the social environment so that a civilized coexistence is 
obtained. According to the Brazilian Institute of Geography and Statistics, in 2022, based on Demographic 
Census research, a total of 203,080,756 people was recorded in Brazil, divided by age group, in percentage 
(%), registering: 19.8% between 0 and 14 years, 69.3% between 15 and 64 years and 10.9% 65 or older (IBGE, 
2022). This evidences an interaction between different generations in the social environment, which can 
generate generational conflicts within or outside family boundaries, in the face of musical conceptions, 
affecting harmony, coexistence and creating unfounded prejudices that coexist in social interaction. 

To have an understanding of generational differences, it is necessary to construct a look at the socio-
historical, political and economic relations of the country over the course of its population aging, obtaining 
broad understanding about the process of functioning and adaptation of everyday material and subjective 
conditions (Escorsim, 2021). It is worth noting social advances regarding gender, ethnic and civil rights issues 
over the last 70 years, such as the pursuit of effectiveness of female voice and position or political 
representativeness of the LGBTQIA+ population (Escorsim, 2021). These advances modified the way 
freedom is conceived between generations, which ended up transforming, when considering music as a 
whole, into a singular form of expression in the face of the desire that nourishes the formation of a song. 

From Lemos’ (2019) study, focused on understanding grandparents’ perception of contemporary 
family structure and life, it was understood, among other factors, that intergenerational relationships 
provide advantages for this audience, since they result in increased quality of life and self-appreciation. 
Music is a form of expression and communication that can influence social behavior and interpersonal 
relationships. It has indirect effects on interpersonal relationships, as it influences personality, musical taste 
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and individuals’ memory (Ilari, 2006). Analogous to this, other studies confirm the technological advance 
and influence on Brazil’s educational formation, showing that current possibilities of technology, 
communication and information have taken up a large space in daily life and are essential in the lives of 
many today, which raises for this research the possibilities of generational conflict in light of such assertion 
(Rocha, 2021). 

It is understood that investigating the relationship between manifestations of generational conflicts 
and music can improve the management of family relationships from their contrasts. A deficit was noticed 
in the production of literature on the theme, especially regarding influences on relations and interactions 
outside the organizational environment, which led this study to contribute to the academic community by 
fostering explanations and analyses on the subject. Thus, this study aimed to understand how music, within 
a sociocultural construction, relates to the origin of generational transitions in the 21st century.. 

 

Methodology 

The present study had a descriptive and exploratory design, of qualitative nature and empirical 
character, using documentary data with virtual access, either free or by subscription, which were: Folha de 
São Paulo, Uai, Quem magazine, Spotify, Deezer, Globo (G1), Escritório Central de Arrecadação e 
Distribuição (ECAD) and Mais Tocadas. 

The research, which aimed to understand how music in its essence influences generational 
transitions, was initially structured with filters defined every 5 years, to thus encompass considerable 
generational groups. However, given the use of search material, it was necessary to manage the searches, 
as it was not possible to find the numerical information needed to list the songs in standardized periods, 
having been necessary to separate content into several categories, but with a common dominance basis. 

Among the sources used, both ECAD and Mais Tocadas collect their material through content 
registered and delivered by radio stations in Brazil. It is worth noting that Mais Tocadas is an independent 
site, part of the ADSL Network Group. Folha de São Paulo, the Uai news portal and Quem magazine, 
sponsored by the Globo network, gather, mostly, the editions of the Multishow Award, one of the country’s 
most renowned music awards, where it was possible to record the best songs by popular vote from the 
beginning of the 2000s until the last edition in 2023, as well as the most renowned singers each year. Thus, 
such platforms made available the results from the 7th to the 30th edition of the award, and the categories 
used were “best song”, “best male singer”, “best female singer”, “new hit”, “catchy song”, “song of the 
year”, “hit of the year”, “artist of the year” and “voice of the year”. It is important to emphasize that none 
of the categories were present in all editions, since in large part one became a variation of the other. 

Also, the G1 website published an article listing the most played songs on Spotify (music streaming) 
from 2014, which was its year of arrival in Brazil, up to 2022. Deezer, which is also a music streaming service, 
made a list of the songs that were most successful in the summer, where it was possible to gather data from 
the year 2000 to 2023. 

The Escritório Central de Arrecadação e Distribuição has as one of its foundations ensuring copyright 
of musical works. With this, it was possible to group the most played songs in each region of Brazil (South, 
Southeast, Central-West, North and Northeast) referring to the months of July and September, with the 
information always distributed in January of the following year. This record was made from 2015 to 2024, 
not containing databases for previous years. 

Next, Table 1 will be illustrated for clarification and organization of the recorded information: 
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Table 1 – Sources of the analyzed materials 

DATABASE USED DATABASE USED DATABASE USED 

CATEGORIES COLLECTED CATEGORIES COLLECTED CATEGORIES COLLECTED 

PERIOD PERIOD PERIOD 

Folha de São Paulo Folha de São Paulo Folha de São Paulo 

7th to 21st, 23rd and 25th to 
30th edition of the Multishow 
Award: Best song; best male 
singer; best female singer; 
new hit; catchy song; song of 
the year; hit of the year; artist 
of the year and voice of the 
year. 

7th to 21st, 23rd and 25th to 30th 
edition of the Multishow Award: Best 
song; best male singer; best female 
singer; new hit; catchy song; song of 
the year; hit of the year; artist of the 
year and voice of the year. 

7th to 21st, 23rd and 25th to 30th 
edition of the Multishow Award: 
Best song; best male singer; best 
female singer; new hit; catchy 
song; song of the year; hit of the 
year; artist of the year and voice of 
the year. 

2000 to 2014, 2016, and 2018 
to 2023. 

2000 to 2014, 2016, and 2018 to 2023. 2000 to 2014, 2016, and 2018 to 
2023. 

Portal Uai Portal Uai Portal Uai 

22nd edition of the 
Multishow Award: Best song; 
best male singer; best female 
singer. 

22nd edition of the Multishow Award: 
Best song; best male singer; best 
female singer. 

22nd edition of the Multishow 
Award: Best song; best male singer; 
best female singer. 

 

Data analysis and results  

With the understanding of sociocultural adjustments and resilience, an extensive documentary 
analysis was carried out to observe how the adaptation process takes place among different generations. 
Considering music as the point of analysis, the construction of tables was performed, namely: Table 2, Table 
3, Table 4, Table 5, Table 6, Table 7 and Table 8. Their composition was intended to contribute to better 
visualization of the results obtained, separating them according to the source platforms. 

In Table 2, Table 3, and Table 4 a compilation of the Multishow Award winners in various categories 
will be presented, based on data from Folha de São Paulo, Portal Uai and Revista Quem. In Table 5, the data 
for the most played songs on Spotify is presented. In Table 6, the data released by Deezer, with summer 
hits. In Table 7, the data released by ECAD, structured by year and regions of Brazil as columns. And finally, 
Table 8, the data collected by the independent website Mais Tocadas. Highlighting how music serves as a 
reflection of social and cultural transformations over time, the results obtained in the research reveal a rich 
diversity in musical preferences among different generations in Brazil. The analysis of the data tables 
revealed significant patterns that deserve detailed interpretation. 

Below are the distributions of the results in the aforementioned tables in order consistent with what 
was presented in the methodology section. 

 

Table 2 – “Best Song” Data from the Multishow Award. 

EDITION BEST SONG 

7th edition Anna Júlia - Los Hermanos 

8th edition Se eu não te amasse tanto assim - Ivete Sangalo 

9th edition Mutante - Daniela Mercury 

10th edition Já sei namorar - Tribalistas 

11th edition Vou deixar - Skank 

12th edition Vamos Fugir - Skank 

13th edition Ai, Ai, Ai - Liminha and Vanessa da Mata 

14th edition Sr. do tempo - Charlie Brown Jr. 

15th edition Boa sorte / Good Luck - Vanessa da Mata 



     5  Matheus Maia Melo e Bettieli Barboza da Silveira 

REVISTA CIPPUS – UNILASALLE Canoas/RS ISSN: 2238-9032 v. 13 n. 2 dez./2025 

 

 

16th edition Amado - Vanessa da Mata 

17th edition Recomeçar - Restart 

18th edition Onde estiver - NX Zero (public award) and Felicidade - Marcelo Jeneci (jury award) 

19th edition Problemas - Ana Carolina 

20th edition Buquê de Flores - Thiaguinho 

21st edition Tudo o que você quiser - Luan Santana 

22nd edition Ritmo perfeito - Anitta 

23rd edition Blecaute - Jota Quest Ft. Anitta 

24th edition Sim ou não - Anitta Ft. Maluma 

25th edition Pesadão - Iza Ft. Marcelo Falcão 

26th edition Atrasadinha - Felipe Araújo Ft. Ferrugem 

27th edition Not Listed 

28th edition Not Listed 

29th edition Not Listed 

30th edition Not Listed 

Sources: Folha de São Paulo; Portal Uai; Revista Quem. 

 

Table 3 – “Best Male Singer” and “Best Female Singer” Data from the Multishow Award 

EDITION BEST MALE SINGER BEST FEMALE SINGER 

7th edition Djavan Sandy 

8th edition Caetano Veloso Marisa Monte 

9th edition Roberto Carlos Sandy 

10th edition Gilberto Gil Ivete Sangalo 

11th edition Caetano Veloso Maria Rita 

12th edition Marcelo D2 Pitty 

13th edition Dinho Ouro Preto Ana Carolina 

14th edition Rogério Flausino (Jota Quest) Ana Carolina 

15th edition Di Ferreiro Ivete Sangalo 

16th edition Seu Jorge Marisa Monte 

17th edition Samuel Rosa (Skank) Ana Carolina 

18th edition Di Ferreiro (public award) and Marcelo Camelo 
(jury award) 

Paula Fernandes (public award) and Tulipa Ruiz 
(jury award) 

19th edition Thiaguinho Ivete Sangalo 

20th edition Luan Santana Ivete Sangalo 

21st edition Thiaguinho Paula Fernandes 

22nd edition Lucas Lucco Ivete Sangalo 

23rd edition Luan Santana Ivete Sangalo 

24th edition Luan Santana Anitta 

25th edition Luan Santana Ivete Sangalo 

26th edition Dilsinho Ludmilla 

27th edition Gusttavo Lima Ivete Sangalo 

28th edition Luan Santana Marília Mendonça 

29th edition Not Listed Not Listed 

30th edition Not Listed Not Listed 

Sources: Folha de São Paulo; Portal Uai; Revista Quem. 
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Table 4 – Data on “Artist of the Year”; “New Hit”; “Earworm Song”; “Song of the Year”; “Hit of the Year” 
and “Voice of the Year” 

EDITION ARTIST OF THE 
YEAR 

NEW HIT EARWORM SONG SONG OF THE 
YEAR 

HIT OF THE 
YEAR 

VOICE OF 
THE YEAR 

19th edition Not Listed Ex Mai Love 
- Amaranto 

Not Listed Not Listed Not Listed Not Listed 

20th edition Not Listed Not Listed Not Listed Not Listed Not Listed Not Listed 

21st edition Not Listed Not Listed Caraca, moleke – 
Thiaguinho 

Not Listed Not Listed Not Listed 

22nd edition Not Listed Not Listed Not Listed Not Listed Not Listed Not Listed 

23rd edition Not Listed Not Listed Not Listed Not Listed Not Listed Not Listed 

24th edition Not Listed Not Listed Loka – Simone e 
Simaria 

Not Listed Not Listed Not Listed 

25th edition Not Listed Not Listed Not Listed Not Listed Not Listed Not Listed 

26th edition Not Listed Not Listed Not Listed Not Listed Not Listed Not Listed 

27th edition Not Listed Not Listed Not Listed Verdinha – 
Ludmilla 

Not Listed Not Listed 

28th edition Not Listed Not Listed Not Listed Girl From Rio – 
Anitta 

Batom de 
cereja – Israel 
e Rodolffo 

Not Listed 

29th edition Anita Not Listed Not Listed Envolver – 
Anitta 

Maldivas – 
Ludmilla 

Not Listed 

30th edition Iza Not Listed Not Listed Not Listed Erro Gostoso 
– Simone 
Mendes 

Ludmilla 

Sources: Folha de São Paulo; Portal Uai; Revista Quem. 

 

Tables 2, 3 and 4 correspond to the data referring to the winners of the Multishow Award. The data 
were made available by Folha de São Paulo, with editions 7th to 21st, 23rd and 25th to 30th; Portal Uai, with 
the 22nd edition; and Revista Quem, with the 24th edition. The data presented by the award are: “Best 
Song”; “Best Male Singer”; “Best Female Singer”; “New Hit”; “Earworm Song”; “Song of the Year”; “Hit of 
the Year”; “Artist of the Year” and “Voice of the Year”. The division of the tables was based on the quantity 
of data, nomenclature and year of creation, in order to make this issue understandable. 

Table 2 presents the winning songs in the “Best Song” category, which was annulled as a 
classification in the last four editions. Table 3 presents the data for “Best Male Singer” and “Best Female 
Singer”, also showing disappearance, but only in the last two editions. Table 4 presents the categories: 
“Artist of the Year”; “New Hit”; “Earworm Song”; “Song of the Year”; “Hit of the Year” and “Voice of the 
Year”, which were initiated only from the 19th edition onward. 

When analyzing Tables 2, 3, and 4 together, with the perspective of the present research, we observe 
a significant evolution in award categories. The transition from categories such as “Best Male Singer” and 
“Best Female Singer” to “Artist of the Year” can be interpreted as a response to sociocultural changes and a 
greater awareness of issues related to gender and inclusion. This change reflects a modernization in the way 
the music industry values artists, recognizing diversity and the multiplicity of artistic expressions. This 
movement aligns with global trends in inclusion and representativeness, as discussed by Roza (2020). 
According to Soares and Diniz (2020), in a study focused on the growth of social visibility and its 
strengthening through the musical field, it was found that in the pursuit of social equality, advances in 
terminology and spaces in the musical sphere that reflect sexual diversity and gender equity prove 
necessary. 

Furthermore, according to Soares and Diniz (2020), once a publicly visible event takes place, it 
ensures greater awareness on the part of society, and gradually, it can modify intolerance and resistance 
regarding differences. This concept becomes interesting when compared with the changes in categories 
over the editions of the Multishow Award, given the media impact that this event holds, as it raises 
awareness about gender-related topics and polarization, promoting a more integrative and inclusive idea, 
especially because music does not depend on gender to be expressed and consumed.. 
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Table 5 – Spotify Data: Most Played 

ARTIST SONG NUMBER OF PLAYS 

Henrique e Juliano Arranhão – Ao vivo 208,447,453 

Israel e Rodolfo Batom de Cereja – Ao vivo 208,291,242 

João Gomes Meu Pedaço de Pecado 201,894,865 

Matheus Fernandes Baby Me Atende 195,586,414 

Melim Meu Abrigo 193,809,661 

João Gustavo e Murilo Lençol Dourado 189,050,274 

Diego & Victor Hugo Facas – Ao vivo 188,674,177 

Ed Sheeran Shape of You 175,765,964 

Dua Lipa Don’t Start Now 172,819,224 

Wesley Safadão Ele É Ele, Eu Sou Eu 171,740,131 

Jonas Esticado Investe em Mim 169,035,197 

Gusttavo Lima A Gente Fez Amor – Ao 
vivo 

168,893,286 

Marília Mendonça Supera – Ao vivo 167,272,992 

Henrique e Juliano Liberdade Provisória – Ao 
vivo 

167,585,078 

The Weeknd Blinding Lights 167,884,577 

Henrique e Juliano Volta por Baixo – Ao vivo 165,632,918 

Felipe Araújo Atrasadinha – Ao vivo 163,884,577 

Zé Neto e Cristiano Notificação Preferida – Ao 
vivo 

161,157,365 

Marília Mendonça Bebi Liguei – Ao vivo 160,310,905 

Sources: Globo – G1. 

 

The analysis of Table 5, which presents data on the most played songs on Spotify, highlights the 
growing influence of streaming platforms in shaping musical preferences. The dominant presence of artists 
from genres such as funk and pop among the most streamed songs suggests that younger generations are 
increasingly connected to global musical trends, facilitated by the accessibility and reach of digital platforms. 
This corroborates the arguments of Santos et al. (2023), who, in a study on marketing and digital influences, 
point out as one of the observed factors the recurrent changes caused by digital transformations. In addition, 
the authors cite the importance of technological innovations geared toward digital platforms in 
promoting/opportunities for singers and their works (Santos et al., 2023). 

Furthermore, when considering the trajectory of the musical genre environment, it is possible to 
observe, based on studies about music and social inclusion, how digital culture has influenced the openness 
of the phonographic industry and artistic production aligned with social diversity (Gonzales, 2020). These 
movements occur due to the ease of disseminating information and content through digital channels, as 
well as the broad representativeness found in them, thus simplifying the inclusion of lesser-known artists. 

As studied by Tapscott (1998), cited by Bortolazzo (2014, p. 48), it is common for younger 
generations to have greater ease in adapting to technological devices because they are born in the midst of 
this digital development. Therefore, it is considered that, for the first time in history, there is a moment 
when young people come to have greater mastery over something than adults, resulting in a vision of 
knowledge leadership. This is reflected in the observed results, as digital evolutions gain more and more 
space in the modern world, and it becomes natural that musical trends are filled with youthful preferences.. 
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Table 6 - Brazilian Summer Hit 

YEAR SUMMER HIT 

2000 Uma bomba – Braga Boys 

2001 Festa – Ivete Sangalo 

2002 Já sei namorar – Tribalista 

2003 Tô nem aí – Luka 

2004 Festa no Apê – Latino 

2005 Bola de Sabão – Babado Novo 

2006 Ela só pensa em beijar (Se ela dança, eu danço) – Mc Leozinho 

2007 Dança do créu – Mc Créu 

2008 Boa Sorte/Good Luck – Vanessa Mata (Ft. Ben Harper) 

2009 Chora, me liga – João Bosco e Vinícius 

2010 Rebolation – Parangolé 

2011 Ai se eu te pego – Michel Teló 

2012 Balada – Gusttavo Lima 

2013 Dançation – Psirico 

2014 Beijinho no ombro – Valesca Popozuda 

2015 Gordinho Gostoso – Neto LX 

2016 Bang – Anitta 

2017 Deu onda – Mc G15 

2018 Envolvimento – Mc Loma e as Gêmeas Lacração 

2019 Jenifer – Gabriel Diniz 

2020 Sentadão – Pedro Sampaio, Felipe Original e JS, Mão de Ouro 

2021 Oh Juliana – Mc Niack 

2022 Lovezinho – Treyce 

2023 Desenrola, Bate, Joga de Ladin – L7NNON e Os Hawaianos 

Sources: Deezer. 

 

The data in Table 6, which documents the Brazilian summer hits according to Deezer, indicate that 
certain musical genres have a seasonal appeal, influenced by specific cultural and social events. Summer 
music, often associated with festivities and celebrations, reflects a form of escapism and celebration that is 
particularly attractive to younger generations. This phenomenon can also be seen as a manifestation of 
intergenerational dynamics, in which songs that become popular in a given period may evoke distinct 
memories and emotions for different age groups. 

When considering such festivities, it is essential to mention Carnival, which, according to Carvalho 
and Miranda (2015), is regarded as a unique event for its ability to offer the population a space of freedom 
exchanges, where each individual may express themselves in their own way. This scenario, awaited 
throughout the year, is considered an escape from reality, potentially becoming a memorable episode, 
further fueling the desire to live intensely during this period—beneficial to the musical context when 
considering that the songs played also become part of that moment. These songs are more consumed by 
the young segment of the Brazilian population, who are constantly adapting to the environment, breaking 
barriers, and imposing changes, whereas the adult population is no longer in that stage of life (Junior, 2012). 
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Table 7 – ECAD Data: Most Listened Songs by Region and Year 

YEAR CENTRAL-WEST NORTH NORTHEAST SOUTH SOUTHEAST 

2016 Sapequinha Thinking out loud Escreve aí Escreve aí Escreve aí 

2017 Medo bobo Amor mal 
resolvido 

Medo bobo 50 reais Medo bobo 

2018 Paradinha Linda Paradinha Paradinha Paradinha 

2019 Beijo de varanda Não fala não pra 
mim 

Juramento do dedinho Não fala não pra 
mim 

O Sol 

2020 Milu Milu Todo mundo vai sofrer Quando a bad 
bater 

Todo mundo vai 
sofrer 

2021 Tô aí Haja luz Tô aí Tô aí Com ou sem mim 

2022 Ficha limpa Ficha limpa Morena Morena Ficha limpa 

2023 Termina comigo antes Nem namorado e 
nem ficante 

Termina comigo antes Termina comigo 
antes 

Termina comigo 
antes 

2024 Erro gostoso Desejo imortal Erro gostoso Erro gostoso Erro gostoso 

Source: ECAD – Central Office for Collection and Distribution. 

 

Table 7, which shows the ECAD data on the most listened-to songs by region and year, 
reveals significant regional variations in musical preferences. These variations may be attributed 
to cultural and social factors specific to each region, showing that despite globalization, local 
cultural traditions still play a crucial role in shaping musical preferences. The regional diversity 
highlighted by the ECAD data underscores the importance of considering cultural context when 
studying musical preferences and generational conflicts (Escorsim, 2021). 

Based on studies developed by Landau and Moura, it is highlighted that Brazil has a large 
territorial extension, being considered a country of continental proportions, and a high 
population index with heterogeneous distribution. Thus, given these geographic issues, besides 
economic, political, historical, and family aspects, it is evident that culture is also a diversified 
factor throughout the territory, thus justifying the plurality of musical preferences throughout 
the Brazilian regions. 

 

Tabela 8 - “Mais Tocadas”Data from 2000 to 2023 

YEAR SONG ARTISTS 

2000 Se eu não te amasse tanto assim Ivete Sangalo 

2001 Quem de nós dois Ana Carolina 

2002 Toque de mágica Pedro & Thiago 

2003 Velha Infância Tribalistas 

2004 Nosso Amor é Ouro Zezé Di Camargo e Luciano 

2005 Fui Eu Zezé Di Camargo e Luciano 

2006 Because Of You Kelly Clarkson 

2007 Big Girls Don’t Cry Fergie 

2008 Boa Sorte/Good Luck Vanessa Da Mata 

2009 Halo Beyoncé 

2010 I Want to Know What Love Is Mariah Carey 

2011 Pra Você Paula Fernandes 

2012 Humilde Residência Michel Teló 

2013 Vidro Fumê Bruno e Marrone 
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2014 Domingo de Manhã Marcos e Belutti 

2015 Escreve Aí Luan Santana 

2016 Seu Polícia Zé Neto e Cristiano 

2017 Acordando o Prédio Luan Santana 

2018 Apelido Carinhoso Gusttavo Lima 

2019 Cem Mil Gusttavo Lima 

2020 Com ou Sem Mim Gustavo Mioto 

2021 Facas Diego e Vitor Hugo 

2022 Termina Comigo Antes Gusttavo Lima 

2023 Desejo Imortal Gusttavo Lima 

Sources: “Mais Tocadas”.. 

 

Table 8, which compiles the most played songs from 2000 to 2023, highlights the 
temporal evolution of musical preferences. We observe that artists and musical genres that were 
popular in the early 2000s, such as Ivete Sangalo and Los Hermanos, were gradually replaced by 
new names like Anitta and Ludmilla. This evolution reflects not only the changes in musical 
preferences but also the ability of music to adapt and develop alongside society. The continuous 
renewal in the Brazilian musical scene is a testament to the vitality of music as a dynamic form 
of cultural expression. 

Returning also to the ideas already mentioned by Santos et al. (2023) regarding the 
changes and adaptations in the musical environment influenced by technological growth and 
digital platforms, globalization and technology play a crucial role in shaping contemporary 
musical preferences. Streaming platforms have democratized access to music, allowing different 
generations to explore a wide range of musical genres. This democratization not only promotes 
cultural diversity but also facilitates cultural convergence, where younger generations develop 
eclectic tastes that contrast with the more homogeneous preferences of previous generations. 
Streaming platforms like Spotify use advanced algorithms to personalize the user experience, 
creating customized playlists that reflect individual preferences and promote the discovery of 
new artists and genres (Webster, 2023; Hansen et al., 2021). 

According to data presented by Brenner (2020, apud Jardim, 2022), Spotify released a 
financial report indicating that the platform had more than 320 million active users worldwide, 
which makes explicit the capacity that modernization has to facilitate technological 
dissemination. The author also adds to the importance of music in contemporary times, because 
besides being a financial booster, it brings people together, forms communities, and becomes an 
object of socialization, as well as guaranteeing a role of representation. It is interesting to 
highlight these characteristics, because understanding this role that music assumes is also 
understanding that different generations will learn from what it aims to convey. 

With the documentary analysis carried out, it was possible to recognize a rich diversity in 
musical preferences among different generations in Brazil, given that the changes are reflected 
by the time period being analyzed. This shows that music portrays the social and cultural 
transformations that occur over the years. The data collected through the tables show that, 
throughout the 21st century, there has been significant variation in popular styles and artists, 
which demonstrates how each generation reproduces its own influences, resulting in continuous 
adaptation to sociocultural changes. Globalization and technological advances play a crucial role 
in shaping these preferences, in addition to fostering the emergence of new forms of musical 
expression that, in turn, challenge traditional conceptions of music, provoking debates and thus 
potentially generating conflicts between generations. 
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The influences of music are not limited only to personal taste, but also affect the memory 
and personality of individuals, which ends up contributing to the formation of the cultural 
identity of each generation. It is, therefore, not only a reflection but also a driving force in the 
evolution of intergenerational relationships, providing both opportunities for connection and 
points of tension and disagreement. 

 

Final considerations 

The scientific findings explored highlight the importance of music as a cultural mediator 
between generations, contributing significantly to the literature on cultural identity and social 
cohesion. Music-based interventions have the potential to mitigate generational conflicts and 
promote harmonious coexistence among different age groups. Music, as demonstrated, is a 
powerful tool for promoting social cohesion and mutual understanding between generations, 
while also having the capacity to generate conflicts and social antagonisms. 

In addition to its role as a cultural mediator, music proves to be a valuable starting point 
for understanding intergenerational dynamics and social transformations. In the context of this 
research, it is observed that generational conflicts linked to music reflect broader tensions 
surrounding identity, technology, and globalization. However, there are still many paths to be 
explored. Future research could investigate, for example, how different musical genres influence 
the perception of specific generations regarding themes such as inclusion, diversity, and 
innovation. It would also be relevant to analyze how digital music consumption and streaming 
platforms impact interactions between generations in family and social environments. 
Furthermore, studies using longitudinal methods could deepen the understanding of changes in 
musical preferences throughout life, allowing for a more detailed analysis of the effects of music 
on the formation of values and the development of intergenerational bonds. These approaches 
would expand the understanding of the role of music in the construction and negotiation of 
cultural and generational identities, contributing significantly to the literature in social and 
cultural psychology. 
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